
POWER Africa:
The Steps to Financial Inclusion

Identify 
financially 
excluded

Organize into 
savings groups 
and provide 
training on 
savings and 
loans

Build capacity 
in financial 
literacy and 
business 
development

Facilitate access 
to financial 
services 
including 
savings 
products, 
processes and 
delivery 
channels

Co-design of 
demand-driven 
credit 
products, 
processes & 
delivery 
channels

• 501,722  
VSLA members 
are linked to a 
formal financial 
institution

• Cumulative  
savings amount  
to USD 

$13,955,534  
OR 57.5% of 
VSLA members 
have loans

• 665,259   
VSLA members 
trained on  
financial literacy

• 29,877 
VSLA groups 
formed OR 

742,251 VSLA 
members of which 

689,832  
are women

• Increase  
financial inclusion 

for 480,000  
individuals and 
their households 
in the four target 
countries

Charlotte joined a savings group and started a 
banana business. Soon, she had enough money to 
start a bicycle-taxi business, a profession typically 
reserved for men and boys. Now, Charlotte is training 
seven other women to take up the business.

Raziya joined a VSLA group and took a loan to 
invest in her petty trading business. She says the 
training she received helped her to select, develop 
and manage her business.

Jacqueline uses a bank account to make sure the 
profit from her extensive list of businesses is safe. 
She is a highly regarded businesswoman in the 
community, employing a staff of five men, and works 
with local organizations to sensitise women and girls 
on their rights and how to start saving.

 Florence has her own bank account, and took a loan 
from the bank to invest in her businesses raising and 

selling pigs, and wine production and sale. Florence 
and her husband make financial decisions together, 
and with their profits they plan to finish building their 
house, buy more pigs, and add sorghum beer to their 
beverage production.

What changes 
in gender 
equality need 
to happen for 
women to be 
financially 
included?

Women are able to 
attend VSLA 
meetings, and build 
their confidence and 
their capacity to save 
money and take small 
loans – and husbands 
and families support 
women’s participation.

There is more equal 
decision making in 
households as 
women start and 
grow businesses, 
and are consistent-
ly saving increasing 
amounts.

Banks and mobile 
network operators 
work together to 
increase outreach to 
poor, women 
entrepreneurs in 
hard to reach areas.

Women control their 
own income and 
assets and have 
access to inclusive 
formal savings and 
credit products and 
services.

* data included is as of June 2017


